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ahead

Premium machines
neTsTaL maChines pay dividends
afTer-sales service
mainTenanCe based on The 
moduLar design

Engineering Excellence

optimized parts weights
short cycle times
At Netstal our aim is to help you produce the perfect thin-wall packaging. You achieve maxi-
mum output and quality in the shortest cycle times. And that’s no coincidence: our team of 
experts are  specialized exclusively in plastic packaging – and in machines made to perform.

www.netstal.com
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Dear customers, dear readers,  

You have rewarded our efforts to meet your needs by implementing the technology 
of the future – according to our motto “Trendgineering.” At the drinktec and K 2013 
trade shows, the two most important plastics trade fairs for us in 2013, our five 
new product innovations received your undivided approval. A demonstration of this 
 support and a huge compliment was the fact that all three of the new machines 
on show at drinktec were sold directly at the trade fair stand and taken away by 
renowned international customers. 

With the PET-LINE 2400 and 4000, the ELION 4200, the all-electric ELION 2200, 
and the integrated energy-saving Eco Powerunit drive unit now also available for 
the whole EVOS series, we have begun an unprecedented product and innovation 
offensive. All five new developments provide you with the benefits that have set 
Netstal apart for years: Premium performance with the highest precision levels, 
unparalleled speeds, and production- and energy-efficiency combined with mate-
rial and other cost savings. And let's not forget: Our service. We are also providing 
an innovative solution with our new modular Service & Solutions package.

What unites you, our customers, is your high demands. Each of you requires cus-
tom solutions, specialist solutions and highly innovative manufacturing technolo-
gies. You can achieve this with the new all-electric ELION 2200. It provides our cus-
tomers in the medical technology industry with consistent cleanroom suitability 
and process capability alongside extremely high injection dynamics. At the K 2013 
trade fair, it produced a 1.54 gram polypropylene syringe cylinder in a 48-cavity 
mold and with a cycle time of 9.6 seconds; 18,000 precision parts per hour – that is 
a performance level to set standards.

With such products in the injection segment of injection molding machinery, we 
are projecting excellent growth opportunities worldwide – in the Middle East, 
 Central and South America, and Asia, particularly China. Therefore, we are also 
intensifying our activities at the Chinese production plant in Haiyan, by – among 
other things – commissioning a new Netstal Demonstration Center along with 
customer support. All of this is taking place according to our global standards, which 
each of you benefit from, whether in Europe or elsewhere in the world – but you know 
this already!

Dr. Hans Ulrich Golz
CEO of Netstal-Maschinen AG
President of the Injection Molding Machinery Segment
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Visit us online at:

www.netstal.com

CLiCK To disCover The worLd of The 
Kraussmaffei group

inTernaTional landing Pages

→  CLiCK To enTer! 
usa  www.kraussmaffeigroup.us (english) 
uK  www.kraussmaffeigroup.co.uk (english) 
Thailand  www.kraussmaffeigroup.in.th (Thai, english) 
slovakia  www.kraussmaffeigroup.sk (slovakian, english) 
russia  www.kraussmaffeigroup.ru (russian, english) 
netherlands  www.kraussmaffei.nl (dutch, english) 
mexico  www.kraussmaffeigroup.mx (spanish) 
Korea  www.kraussmaffei.kr (Korean, english) 
Japan  www.kraussmaffei.jp (Japanese, english) 
italy  www.kraussmaffeigroup.it (italian, english) 
india  www.kraussmaffeigroup.in (english) 
france  www.kraussmaffeigroup.fr (french, english) 
spain  www.netstal.es (spanish, Portuguese) 
columbia  www.kraussmaffeigroup.co (spanish) 
china  www.kraussmaffeigroup.cn (chinese, english) 
switzerland  www.kraussmaffei.ch (german, italian, french) 
Brazil  www.kraussmaffeigroup.com.br (spanish, Portuguese)

TexT: anJa Königshausen  PhoTos: Kraussmaffei grouP

Trade shoW calendar (aPril 2014 To ocToBer 2014)

Chinaplas, Shanghai, China 23.04.2014 – 26.04.2014 KraussMaffei Group
Open house, Haiyan, China 23.04.2014 – 26.04.2014 KraussMaffei Group
Usetec, Cologne 05.05.2014 – 07.05.2014 Netstal
Interpack, Düsseldorf, Germany 08.05.2014 – 14.05.2014 KraussMaffei, Netstal
Technics, Belgrade, Serbia 12.05.2014 – 16.05.2014 KraussMaffei, Netstal
Open house, Florence, KY, USA 14.05.2014 – 15.05.2014 KraussMaffei Group
Plastpol, Kielce, Poland 27.05.2014 – 30.05.2014 KraussMaffei, Netstal
FIP, Lyon, France 17.06.2014 – 20.06.2014 KraussMaffei Group
Interplast, Joinville, Brazil 18.08.2014 – 22.08.2014 KraussMaffei
PU China, Shanghai, China 03.09.2014 – 05.09.2014 KraussMaffei
Equiplast, Barcelona, Spain 30.09.2014 – 03.10.2014 KraussMaffei
Composites Europe, Düsseldorf, Germany 07.10.2014 – 09.10.2014 KraussMaffei 
Fakuma, Friedrichshafen, Germany 14.10.2014 – 18.10.2014 KraussMaffei Group

From Munich to Bogotá and on to Aichi in 
Japan in just one second – communication 
with customers around the globe sets huge 
challenges for international companies. In re-
cent months, the KraussMaffei Group has put 
a lot of commitment and attention to detail 
into the development of 17 landing pages tai-
lored to different countries, nationalities, and 
markets, which offer up-to-date information 
on the company and the site – of course in the 
respective national language.

Twenty-four hours a day and 365 days a year, 
our users can access news about the Krauss-
Maffei Group via user-friendly navigation. From 
the extensive product portfolio of individual 
brands through to wide service offering, the 
 optimally linked brand pages offer significant 

added value for customers who wish to quickly 
find accurate information about the services of 
the  KraussMaffei Group at the click of a button.

“It is exactly these values that the  KraussMaffei 
Group represents that we wanted to trans-
pose onto the Internet. Feedback from inter-
national users shows that we are on the right 
track,” says Andrea Dietl, Manager of Electron-
ic Media. The clicks speak for themselves!



16

Following trend Machines from the EVOS series in the newly constructed Knauer Group production hall

R&D A look at Netstal's creative center in Switzerland

12

18
Practical demonstration New demonstration center in Haiyan 
with a focus on the medical industry and beverage industry
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The Netstal brand stands for high performance and exceptional precision. These qualities are particu-
larly important in the packaging industry. This is because the primary issue is unit costs – often right 
down to the last cent, and several decimal places beyond. In this respect, it is not just output per hour 
and energy efficiency that play an important role – material requirements do, too.

PremIum machINes from Näfels: relIable aNd durable 

FAst, PREcisE AnD cost-EFFEctivE:  
nEtstAl mAcHinEs PAy DiviDEnDs

TexT: marcel chrIsTeN PhoTos/GraPhIc: eberhard fraNke, NeTsTal
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he components of a Netstal machine are all designed 
to meet the highest demands. This stability enables 
very high maximum speeds, as well as fast acceleration 
and deceleration processes. In all, this means that our 
clamping units enable extremely short travel times, even 

for very heavy molds. The result is cycle times that are far shorter 
than usual and, therefore, above-average output rates. 

What is more, the carefully designed toggle-lever kinematics and 
smart regulation technology provide a harmonious sequence of move-
ments, which leads to very smooth running. The mold is protected, 
wear is minimized and greater precision is achieved. Thanks to effi-
cient actuating elements and flexible control, Netstal clamping units 
are also able to execute complex travel profiles, such as those required 
for thin-wall compression. This flexibility enables the wall thicknesses 

T to be reduced while improving the quality of the parts. This results in 
parts that are lighter and of better quality. The user increases their 
added value and saves material at the same time, therefore reducing 
their unit costs.

Outstanding injection performance
One of the most important process steps in injection molding is the 
injection process. It plays a vital role in determining the quality of 
the part. For very thin-walled parts, with unfavorable conditions 
between the flow path and wall thicknesses in particular, speed is 
required to ensure that the plastic melt does not solidify before the 
part cavity is completely filled. With extremely high performance lev-
els, Netstal injection units are able to achieve extreme acceleration 
and exceptionally high filling speeds.
 

ExtREmEly sHoRt 
tRAvEl timEs
close-up of the elIoN 4200 
clamping unit

AHEAD Issue 01.2014
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eNerGy flow IN a moderN hybrId drIve sysTem

Clamping unit Ejector

Metering

Electrical power supply

Breaking resistor
(chopper)

Injection

Injection unit movement

Core pulls

Recovery

Hydraulic 
circuit

Electrical 
circuit

They provide sufficient performance to guarantee a complete and 
precise injection process even in extremely short injection times, 
which can be below 0.1 seconds. In addition, the injection units work 
with extremely high repeat accuracy thanks to sophisticated con-
trol and state-of-the-art valve technology. The high injection perfor-
mance also contributes to material savings because at high filling 
speeds, the plastic melt is compressed less, or is less “packed” as it 
is known technically. Less material is required to produce the same 
part to the same quality – this further reduces unit costs. 

Optimized drive units
State-of-the-art drive technology, as used in Netstal systems, does 
not just save energy. The process of optimization is much more com-
plex because there are further requirements on the high-perfor-
mance injection molding machine. It is essential that an accurately 
defined, sufficient level of performance is provided at the exact time 
in the production cycle, yet also with minimal energy consumption.

There is an obvious contradiction in this requirement. However, it 
can be solved with real hybrid technology. The intelligent connection 
from the servo-electric drive components to the hydraulic storage 
systems with cutting-edge hydro-mechanical actuators can cover 
very high power peaks with extremely good energy efficiency.

The servo-electric-actuated movement axes generate energy  during 
deceleration. This means that kinetic energy can be recovered  
during breaking. In this interaction, the clamping unit performs 
by far the largest share of the work. With a main drive that is also 
servo-electric and which is connected to a joint electric intermedi-
ate circuit, the recovered energy can be almost completely absorbed 
and fed into the hydraulic storage system. 

Hydromechanical actuators are much more suitable for highly 
dynamic movements, such as those required for injection, due to their 
much higher performance level. This is because they provide extreme 

dynamics and, therefore, very high speeds. Optimization between 
both drive types opens up further opportunities to save energy. This 
also makes a significant contribution to reducing unit costs.

Excellent reliability and availability during continuous operation
The customer expects not only high performance and energy effi-
ciency from a Netstal machine, but also reliability over the course 
of many years, as well as highly accurate repeatability. Netstal 
engineers design all system components for continuous operation 
in a hard production environment. The solid design can be seen in 
 several places: On the solid mold-fixing platens, the stable machine 
bed, the large guide elements and the very stable safety guard, to 
name just a few examples.

It hardly comes as a surprise that this kind of premium machine 
requires more investment. The higher input is quickly compensated 
for via increased output rates, improved parts quality and better 
overall efficiency. Overall, the end result is greater cost-efficiency  
– on balance, the user gains an increased return.

Minimum unit costs, optimum cost-efficiency
The fundamental cost-efficiency of a production plant can be deter-
mined by its unit costs. In addition to the material/energy costs and 
the availability of the system, personnel costs also contribute to 
this. Cost-efficiency can also be improved by technical changes, for 
example through easier usability or increased machine automation. 
This also applies to different order structures, which is reflected in 
the batch sizes. System flexibility is important in this respect and has 
an equivalent effect on costs. Furthermore, there is a multitude of 
other factors that each have an individual impact on costs, depending 
on the sector and the region. 

In conclusion, optimizing unit costs is a very individual matter, which 
depends on the company and the task. Netstal actively supports its 
customers in doing this.

Drive unit

Netstal



Processes & products

TexT: marcel chrIsTeN PhoTos: kraussmaffeI GrouP, NeTsTal

at the world-leading drinktec and k 2013 trade 
fairs, Netstal exhibited a rich variety of product 
innovations. The company demonstrated, both in 
general and specific terms, what is meant by the 
trade fair motto “Trendgineering”: Providing the 
customer with solutions today that are already  
able meet the requirements of tomorrow.

BEtwEEn HigH 
PERFoRmAncE AnD 
EnERgy EFFiciEncy

In Munich and Düsseldorf, Netstal presented two new platforms –  
PET LINE 2400 and PET LINE 4000 – for manufacturing plastic bottle 
preforms, the new ELION 4200 for manufacturing plastic bottle screw-
cap closures, a new ELION 2200-510, which is specially developed for 
technical applications in the medical industry (for example, syringe bod-
ies), and the innovative Eco Powerunit drive system for the EVOS series.

fIve ProducT INNovaTIoNs aT  
Two Trade shows

a  combined electric and hydraulic drive unit. This configu ration enables 
kinetic energy from the clamping unit to be recovered and reused 
directly in the main drive. With 96 cavities and a cycle time of two 
 seconds, the demonstration machine produced 172,800 screw-cap clo-
sures per hour.

The expertise of Netstal developers enabled each system to be equipped 
with the most suitable drive concept – in other words, balanced across 
technical and energy requirements. Intelligently combining differ-
ent drive technologies along with efficient and low-friction transmis-
sion concepts enables machines and systems to be constructed, which, 
despite high performance levels, are also very highly economical during 
operation. In comparison with conventional drive systems, this design 
enables savings of up to 70 percent on energy consumption.

maximum performance and maximum efficiency
Energy efficiency cannot, however, be the only development aim. In 
the gap between increasing energy and labor costs, on the one hand, 
and increasing pricing pressure in their sales markets, on the other, 
plastics processors generally always demand higher cost-efficiency 
from their machines. Alongside this criterion, the goal of sustain-
ability is becoming ever-more important – luckily, this often goes 
hand in hand with the aim of efficiency. 

At the same time, the markets are always demanding even higher 
quality and complexity from the end product. Other “ingredients” in 
demand include the shortest possible downtimes, good flexibility with 
short set-up times, ever increasing automation, simple usability and 
effective maintenance concepts. The Netstal developers, without hesi-
tation, set themselves the task of achieving all of this in one solution. 
Their motto is “maximum performance and maximum efficiency.” 
From a customer perspective, this means maximum productivity and 
output rates at the lowest possible material and energy consumption 
rates, and maximum precision in the products. 

The success of both trade shows demonstrates that Netstal meets 
the most challenging product specifications of an international cus-
tomer base with premium quality products. Today, we already have an 
answer to future developments and trends.

innovAtivE  
Two world premieres from Netstal drew crowds of visitors in düsseldorf

The new machines and systems generated considerable interest in 
the market. This was proven by the sales success: at drinktec and 
later at K 2013, Netstal received its first orders for the products. 
Since then, sales of the new ELION 4200 and PET LINE have devel-
oped strongly. The first systems have been in use by highly satisfied 
customers since the beginning of this year.

All new systems shine, with the highest performance figures along with 
high energy efficiency. For example, the new ELION 4200 is equipped 
with an intelligent adaptive hybrid drive system – in other words,  

new vice President of sales at netstal

Markus Dal Pian is the new 
Vice President of Sales for 
the Netstal brand and is 
responsible for global sales. 
He is replacing Dr. Hans 
Ulrich Golz who has held 
this position simultaneously 
with his own role since April 
2012. “I am delighted that we 
have acquired the services 
of Markus Dal Pian for this 
extremely demanding posi-
tion. I would like to wish him great success in this new chal-
lenge,” said Dr. Hans Ulrich Golz, CEO of Netstal.

AHEAD Issue 01.2014Processes & products8



In terms of energy costs, we have not yet 
reached the end of the road. Plastics pro-
cessing is extremely energy-intensive. That 
is just the nature of the industry. The gran-
ular molding compounds must be heated to 
the processing temperature, transformed 
mechanically under high pressure, and then 
cooled again. The fundamental thermo-
physical energy required cannot be changed. 
However, there is room for savings to be 
made through the interaction of mechanics, 
electromechanics and hydraulics, all con-
trolled together by the “intelligence” of highly 
sophisticated electronics.

Netstal engineers attempt to tackle the prob-
lem of energy efficiency from as many dif-
ferent angles as possible. In order to find the 
optimum solution for each individual customer 
application, they use a wide range of tools:

•  They use the most energy-efficient drive 
assemblies, such as motors, pumps, valves 
or similar components.

•  They develop efficient and low-friction 
transmission systems.

•  They use servo-electric direct drive units, 
in which the converter works in combi-
nation with the ability to recover kinetic 
energy.

•  They use adaptive drive control, to set the 
optimum working point.

There is no patented solution that can be 
implemented universally. However, there are 
some new approaches that have proven to be 
very successful. This includes hybrid tech-
nology. This enables an intelligent combi-
nation of different drive technologies (gen-
erally servo-electric and hydro-mechanical 
drive components) as well as efficient trans-
mission concepts, machines and systems to 
be developed, which are still extremely eco-
nomical, despite high output rates. 

TexT: marcel chrIsTeN GraPhIc: NeTsTal

with every new increase in electricity prices, energy costs are becoming an ever more prominent 
concern – including in the manufacture of plastic products. Netstal's technical solutions help to 
ease this pressure. The future belongs to energy-efficient and sustainable systems.

tHE DRivE continuEs  
towARDs EnERgy EFFiciEncy

ThINkING ouTsIde The sysTem lImITs

comParIsoN of eNerGy coNsumPTIoN

Echte 
Hybridtechnologie

50 %

Vollelektrische  
Maschine

30 %

Vergleich Ene rgieverbrauch

0 %

70 %

30 %

100%

Konventionelle  
Lösung

100 %

Adaptive
Antriebsregelung

70 %

 

When developing a system, Netstal  engineers 
carefully consider which drive concept is best 
suited for each movement axle of an injection 
molding machine, from both a technical and 
energy efficiency perspective. While doing 
this, they always maintain focus on the cus-
tomer's requirements and the specific con-
ditions of their application. By choosing and 
combining the components wisely, energy 
savings of up to 70 percent can be achieved in 
comparison with conventional drive systems. 

The energy efficiency of Netstal machines 
can be measured 
Here are just two examples for this. According 
to the Euromap 60.1 standard, the fully elec-
tric ELION 2200-510 displayed in  Düsseldorf 
achieved an outstanding consumption value 
of 0.29 kWh per kilogram of product. This 
places it in efficiency class number nine, 

the second best in the Euromap scale, which 
ranges from one to ten. 

The hybrid ELION 4200-2900 also ranks in 
class nine with 0.31 kWh per kilogram. The 
EVOS series, which was on display at K 2013 
with a size of 4,500 kN, achieves a value of 
0.41 kWh/kg. This is energy class seven, which 
is excellent for such a system when compared 
to the other machines on the market.

It is only possible to further optimize effi-
ciency by considering every detail and think-
ing beyond the limits of the system. There-
fore, Netstal works tirelessly and with 
creative energy to continually improve its 
product range. It is only by constantly push-
ing the boundaries that we are able to chal-
lenge the limits of possibility.

conventional 
solution

adaptive 
drive regulation

real 
hybrid technology

fully electric 
machine

9Netstal Processes & products
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INTervIew by JoachIm weber PhoTos: NeTsTal, IsTockPhoTo

market requirements have changed noticeably. customers place greater and different demands not 
only on the technical system, but also on service. To find out how Netstal is adapting to these changes, 
ahead spoke to renzo davatz, vice President of service.

mAintEnAncE BAsED on         tHE moDulAR DEsign

AHEAD: Mr. Davatz, the long-standing and proven “Netstal Support 
Concept” has become “Netstal Service & Solutions.” What brought 
about this change?
Davatz: Service & Solutions is a progressive development of the Sup-
port Concept that is now over ten years old. Our customers wanted 
a more transparent and more clearly structured package and that is 
exactly what Service & Solutions is: A set of strictly defined perfor-
mance modules.

AHEAD: What are the key features of the new structure? What has 
changed?
Davatz: Firstly, we have structured the life cycle of a machine into four 
phases. Each phase places different requirements on the service. In 
the startup phase, for example, commissioning and training play a 
central role. In the usage phase, correcting faults and the teleser-
vice are more important. During the optimization phase, retrofitting, 
modernization and energy consulting are what the customer needs. In 
the phasing-out phase, the customer can choose between a general 
overhaul or using our used machines service. Building on this, there 
are currently three service packages available to our customers, each 
with a different service level: basic, advanced and premium. These 
packages range from simple machine inspection according to check-
lists, through to comprehensive maintenance analysis and the result-
ing maintenance concept.

AHEAD: What are the advantages for customers?
Davatz: First and foremost, the customer has complete freedom to 
choose their own maintenance strategy. Also, thanks to the new mod-
ular structure of our services, the customer can choose from them 
more easily than before. This means that they can put together cus-
tom-made packages according to their own ideas. Last but not least, 
we have standardized our services worldwide, both in terms of techni-
cal execution and documentation, which, for many of our customers, 
is an important basis for audits – for example, in the medical technol-
ogy business area.

afTer-sales servIce oN a New PaTh

REnzo DAvAtz, vice President of service at Netstal

AHEAD Issue 01.2014Processes & products10



Processes & products

mAintEnAncE BAsED on         tHE moDulAR DEsign

AHEAD: The principle of strategic maintenance runs throughout the 
whole Service & Solutions program. What exactly does this mean?
Davatz: Now, just as before, there are customers whose mainte-
nance strategy simply involves repair work when things go wrong. We 
believe that preventative measures are a far better and more cost-
effective solution. For an increasing number of customers, machine 
availability is an important aspect – also because of their own ability 
to deliver to their own customers. Strategic, also known as preventa-
tive, maintenance reduces machine downtime and enables its usage 
to be planned more easily. If, during a regular inspection, it is found 
that a part of a machine is close to failing, repair work can be planned.

AHEAD: Let's look to the future. What upcoming developments are 
there in the Netstal service?
Davatz: Firstly, the trend is moving towards condition-based main-
tenance. As part of our teleservice, we can remotely measure and 
analyze critical machine data, such as temperatures, pressures and 
energy consumption. This enables us to draw conclusions on the state 
of the machine. If, for example, seals are wearing out, energy con-
sumption increases. That is the technical development. In the near 
future, we also want to provide our customers with an economical 
offer; because if you spend more money on a preventative strategy, 
you can save just as much with Netstal premiums for breakdown and 
machine failure insurance. By bundling these two aspects together, 
the customer gains increased operational reliability without the 
increased expense. That is definitely a good outlook.

11Processes & productsNetstal
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The historic factory building in dettingen, around 12 km northeast of reutlingen in baden- 
wuerttemberg, does not look like the center of a highly innovative plastics processor. however, it 
is home to the knauer Group's headquarters. with around 600 employees, the company primarily 
manufactures complex plastic packaging for dairy products, food and pharmaceuticals.

tHE PAckAging PRoFEssionAls

multi-cHAmBER  
HEARt-sHAPED yoguRt Pot
This halloween bestseller was 
manufactured using Netstal 
machines.

“Anyone thinking ahead to the future must 
not fear every imaginable crisis,” says CEO  
Karlheinz Knauer, laying out the company phi-
losophy on their website. What that means 
to the company in reality can be seen in the 
Knauer Group Research and Development 
Center, which was built in 2013. The center is 
home to a Netstal SynErgy with a clamping 
force of 2,000 kN and one of the latest multiflex 
robots. “We can meet here with our customers 
at any time irrespective of production but under 
real conditions. Ultimately, the testing phase 

TexT: chrIsTINe Grob PhoTos: kNauer GrouP

from a PaPer cuP facTory To The leadING maNufacTurer of daIry PackaGING

for a new product can last up to two years. 
 During this time, the customer has the oppor-
tunity to follow the development closely and put 
forward their own ideas at any time,” explains 
Uniplast Managing Director Guido Pöhls.

Following trend
Uniplast is progressively following the trend 
towards highly economical and energy-effi-
cient production. For this reason, the com-
pany also ordered seven systems from the 
EVOS series. In a new factory built at the 

 Dettingen plant in 2013, five of these systems 
are already producing thin-walled packaging 
with in-mold labeling, partly in stack molds.

The company chose a particularly cost- 
effective high-performance injection mold-
ing machine for this task, which provides very 
high energy efficiency thanks to its hybrid 
drive unit. The innovative Eco Powerunit drive 
system can save up to 30 percent of energy in 
comparison to conventional hydraulic injec-
tion molding machines. 

Partners & projects12
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makes it possible to have extremely short 
delivery times, for which Uniplast is 
renowned among its customers. “For us, 
this is yet another advantage of the Netstal 
machines,” emphasizes Pöhls.

The company was founded in 1928. At that 
time, Karl Knauer Kartonagenfabrik KG 
manufactured dispatch boxes. Over the 
years, production has expanded from card-
board packaging to paper cups and vending 
cups made from polyethylene-coated paper, 
through to high-precision thin-walled pack-
aging for dairy products. The company name 
has also changed. Today, under the umbrella 
of Knauer Holding GmbH & Co. KG, the three 

success through high-performance
Uniplast has a particular preference for tricky 
projects and special orders. On a total of 49 
injection molding machines, of which 46 are 
Netstal machines, eight thermoform in-line 
machines and various thermoform offline 
machines, the company produces more than 
350 different pot shapes and lids. The first 
Netstal machine, a Neomat, was installed as 
early as 1968. Since then, numerous models, 
including the Neomat, HP, SynErgy and EVOS, 
have been added to their machine inventory. 

Each year, around one billion injection-
molded plastic parts and around three billion 
deep-drawn parts are produced at the facto-
ries in Dettingen and Bad Laasphe. The 600 
or so employees work in a three-shift pat-
tern, six days a week. The annual turnover is 
€90 million. The company's list of most well-
known customers reads like a who's who of 
the food industry, which means that they are 
demanding customers. “It is therefore espe-
cially important for us to achieve maximum 
output rates in the shortest possible time 
and with the highest quality. It is exactly for 
this reason that we use injection molding 
machines from Netstal,” asserts Uniplast's 
Managing Director Guido Pöhls.

through the years
Sophisticated quality assurance also con-
tributes to excellent reliability. The pots and 
lids made mostly from polypropylene pass 
through a visual inspection – all fully auto-
mated. The high level of automation in the 
production process and the maximum avail-
ability of the injection molding machines 

companies – Uniplast, Polylog and Uniprint – 
offer a wide range of products and services.

Polylog GmbH & Co. KG recycles up to 
2,000 tons of material every year. This means 
that the segregated material from extruded 
sheets in their own production is reprocessed 
internally and used again in new sheets. Non-
segregated, i.e., printed, sheet material is col-
lected automatically, shredded, recycled and 
then sold to injection molders, who use it to 
make plant pots or other disposable items. 
This guarantees minimal material consump-
tion and ensures leftover material is utilized 
to the full.

In 2007, the Knauer Group completed the 
takeover of a UV flexo printing facility in 
Aichstetten, Allgäu. Today, under the corpo-
rate name Uniprint Knauer GmbH & Co. KG, 
it prints on aluminum, paper and film using 
three UV flexo printing machines and the 
world's only WetFlex machine. The printed 
materials are used later as yogurt pot lids or 
labels, and also as labels for in-mold label-
ing or thermoforming in yogurt pot produc-
tion. The Knauer Group laid the foundations 
for this and is full of confidence for the future: 
“We develop innovative products, which are 
fundamental to our future and to the success 
of our customers,” says Guido Pöhls. 

in tHE miDst oF it RAtHER tHAn on tHE PERiPHERy
The new research and development center built in 2013

moDERnizED
The production hall, which was newly constructed 
in 2013, already houses five Netstal machines 
from the evos series.
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IN fraNce, NeTsTal Is workING aloNGsIde creaTIve ParTNers

france's plastics industry has a turnover of €30.6 billion, of which 22 percent comes from exports, 
and 132,500 employees across 3,800 plastics manufacturing companies working in trade, mold 
making, engineering and processing. The largest proportion of these companies are plastics  
processors, who use around 4.5 million tons of plastics per year. 

“wE HElP ouR customERs to 
comPEtE on A gloBAl scAlE”

TexT: JoachIm weber PhoTos: kraussmaffeI GrouP, IsTockPhoTo

ore than 40 percent of French 
plastics companies are con-
centrated in and around the 
Rhône-Alpes region, with their 
main center in Lyon. From June 

17 to 20, the plastics industry will meet in 
Lyon at the “fiP solution plastique” trade 
show, France's most important event in the 
industry. Netstal will also be there to pres-
ent the latest high-performance machines 
to its customers and potential clients – and 
will appear for the first time together with 
KraussMaffei. 

Netstal sees France not only as an essential 
partner, but also as a market that purchases 
a total of around 450 plastics machines per 
year. The Managing Director of KraussMaffei 
Group France, Jacques Socquet, leaves no 
doubt as to the strong position of his com-
pany: “Particularly in the high-performance 
sector, we are in a strong position.”

The French market for plastics machinery 
suppliers is much more fragmented than 
the German market. The industry associ-
ation, Fédération de la Plasturgie, calcu-
lates that among its members the average 
workforce size is 35 employees, whereas 
in  Germany it is 105. It is also concerned by 
structural problems in the industry. Around 
90 percent of companies have structures 
more suited to mid-sized companies and 
more than half of production is in the food 
packaging industry.

m

JAcquEs socquEt has been managing director of 
the kraussmaffei Group france subsidiary since the 
beginning of January.

This is also reflected in Netstal's sales 
structure in France. “Our largest market 
is manufacturers of food packaging, rang-
ing from margarine tubs and patient care 
in hospitals, through to airplane food pack-
aging, not forgetting, of course, drinks bot-
tles, oil bottles and other liquid containers,” 
says Jacques Socquet. Bottles and cans for 
the chemical industry, among others, also 
fall into the category of packaging. This also 
includes small but delicate products, for 
example cosmetics and perfume bottle caps 
with the highest possible impression quality.

well equipped
Together with the bottle caps (“we are the 
number one machine manufacturer in France 
in this area”) and the medical parts busi-
ness, packaging solutions contribute 80 per-
cent of Netstal's turnover in France. The 
medical parts sector contributes only a rel-
atively small proportion of the total turnover. 
However, Socquet is convinced that it will 
grow quickly because “the use of plastics is 
increasing rapidly in the medical technology 
sector. Syringe bodies, blood collection tubes 
and petri dishes are just the start and, with 
our machines in cleanroom technology, we 
are well equipped for this market.”

Generally, “in France we are working with very 
demanding customers,” explains  Socquet. 
“They are always placing greater demands 
on product quality, cycle times and the mate-
rial and energy consumption of our machines. 
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They also come to us with many creative 
ideas.” For this reason, it is important that we 
always keep our eyes and ears open and work 
very closely with our customers. 

This is even more the case as French plastics 
processors are increasingly looking abroad. 
“If a milk bottle manufacturer establishes a 
subsidiary in Brazil or Mexico, we obviously 
want to be involved,” says Socquet. “But 
our domestic customers are also becom-
ing more involved in the global competition 
for price and quality. They need to come up 
with something in order to remain competi-
tive and we must help them to do so.”

strong partnerships are required
The mold manufacturers – an industry 
which is also increasingly looking abroad 
– are embedded in the creative interaction 
between the plastics machinery manufac-
turers and their customers. “French mold 
manu facturers are increasingly expanding 
into the global market, often with their own 
local subsidiaries,” observes Socquet. “They 
are important partners for us.”

This is because they are also in demand 
if the end customer of the processor, for 
example a margarine manufacturer, wants 
a new mold design, different materials or a 

completely new application. “The processor 
first tries to explain exactly what is needed. 
The machine manufacturer then configures 
a system and the mold manufacturer devel-
ops an injection mold. In order to optimize 
the part, they gather input from the machine 
manufacturer,” says Socquet of the develop-
ment process, which normally involves sev-
eral rounds of consultation. 

“In this way, we try to work together to always 
come up with new solutions. This continu-
ous struggle is essential to the survival of all 
involved. It is like climbing a mountain: If you 
let go for single moment, you fall.”



BAlAncing ExPERiEncE AnD 
FREsH iDEAs
They normally work behind the scenes and yet they are the ones who have an essential role in deter-
mining the performance, market position and image of the company. They are thehe engineers and 
technicians who work in research and development. we take a look at Netstal's creative center.

IN r&d, Team sPIrIT aNd INTerdIscIPlINary ThINkING really couNT

nyone who wants to build high-performance machines 
requires highly capable, well-educated and creative 
employees to develop them. In this respect, Netstal 
relies on a healthy mix of experience and fresh ideas. 
Long-standing employees with extensive knowledge 

ensure continuity and stability, and young, unconventional minds 
bring innovative ideas from beyond familiar ground and into the devel-
opment process.

There are 81 people working in Netstal's R&D department, includ-
ing three women and 21 apprentices. What sets them apart is 
their highly motivated attitude, a strong team spirit and their 
readiness to cooperate across departments and disciplines.  

a

TexT: chrIsTINe Grob, JoachIm weber PhoTo: NeTsTal

This aspect is becoming increasingly important. “Innovation in manu-
facturing plastics machinery is only possible by combining mechan-
ical, electromechanical and electronic control-related knowledge,” 
emphasizes Marc Lüthi, Head of Project Management at Netstal.

Alongside a good working environment, to help motivate the devel-
opers at Netstal, there is an extensive range of tools with the most 
cutting-edge technology. In order to design all the components of a 
Netstal machine with maximum functionality and cost-efficiency, the 
developers can call upon the latest calculation programs, simulators 
and testing facilities. “There is a lot to calculate and to simulate when 
designing an injection molding machine, such as the mechanical 
stresses, technical control behavior, software functionality and also 
the energy consumption of individual axles and the whole machine,” 
explains Lüthi.

Best possible design
For developing new products or optimizing existing products,  Netstal 
has several development teams. They are each formed according 
to their area of expertise and remain flexible throughout the proj-
ect. Thanks to a matrix organization and professional project man-
agement, all necessary resources are available to the teams at every 
stage of development, including expertise in the form of employ-
ees, computer infrastructure and testing facilities. The teams are 
also able to work consistently thanks to well-developed product data 
management.

Where do developers get their ideas from? “Our people do not just sit 
in an ivory tower,” stresses Lüthi. “They often go and visit custom-
ers themselves. We also gather a lot of information from all depart-
ments that are in direct contact with customers, for example from the 
sales department, order processing, after-sales service or product 
management. The feedback from production and application technol-
ogy is also relevant.” Finally, going to meetings, making observations 
at trade shows, and studying specialist literature (“this must not be 
underestimated”) complete the picture.

“A thorough understanding of the market, which we aim to acquire 
through all imaginable channels, is essential to our work,” concludes 
Lüthi. “Without a good feel for market trends, we would achieve 
nothing. We frequently consult our colleagues from the sales depart-
ment on this because they are often confronted by new customer 
requirements early on. Together with them, we are able to inject 
some  special Netstal innovation into the motto 'Trendgineering.'”

stRong tEAm sPiRit
being highly motivated and ready to work 
together across departments and disci-
plines is essential to being innovative.
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Netstal's venture into china began in 2001. 
since then, the company has gained permanent 
acceptance throughout the country. Netstal has 
earned an excellent reputation for its premium 
quality products and reliable service. 

A quEstion oF 
REliABility AnD 
tRust

INTervIew

in 2011, the kraussmaffei group combined all of its activities in 
china under one organizational umbrella. this enabled netstal to 
better harness the opportunities in the chinese market through 
a much wider range of products and services and a greater per-
sonal presence. to find out more about the development and pros-
pects for netstal in china, AHEAD spoke to David tso, netstal 
sales Director in china.

AHEAD: David, china is a challenging market, in which personal 
presence and reliability both play a large part. this means that 
business has long lead times. How is netstal making inroads into 
this market?
tso: In China, it is very important to first earn the trust of the custom-
ers. The fact that our business trajectory has developed positively year 
on year demonstrates that we have already succeeded in doing this.

AHEAD: what are the advantages for netstal in china of working 
under the umbrella of the kraussmaffei group?
tso: We are able to work the market better with a more diverse range 
of products and a larger team. The service business has also benefited. 
In addition to a larger team of people, we have premium quality equip-
ment available. Our customers confirm that our after-sales service has 
become better and faster. This is very pleasing for us.

INTervIew by chrIsTINe Grob PhoTos: kraussmaffeI GrouP

AHEAD: Have you been able to attract any large customers in 
recent years?
tso: Yes, but for confidentiality reasons I am not able to name all 
new customers. However, I can give two good examples. After trying 
for seven years, in 2012 and 2013, we won contracts for the beverage 
company Wahaha. In 2012, we also added Nestlé-Yinlu, which is an 
important reference customer for us.

AHEAD: to what extent is the expansion of the kraussmaffei group 
production plant in Haiyan also an important step for netstal?
tso: The expanded plant in Haiyan enables us to provide our cus-
tomers with replacement parts more quickly. We can also demon-
strate our machines to our customers and provide training to our 
customers' employees. It is a great challenge but very important to 
increase our local competence as well as customer training and appli-
cation technology. I am confident that we will succeed in doing so.

DAviD tso, responsible for sales of Netstal machines in china
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kRAussmAFFEi gRouP PRoDuction PlAnt HAiyAn
application and training center for PeT preform manufacturing



sAmPlED
blood collection tubes made from 
PeT are produced at the application 
technology center in haiyan.
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With its systems and solutions expertise in the areas of PET and 
screw-cap closures, Netstal is very well positioned in Asia. In the 
growing beverages market, particularly in China, Thailand and Indo-
nesia, customers can choose from two PET machines in view of their 
individual needs: the Netstal PET-LINE and the KraussMaffei PET-
Form. Having both premium-quality machines means that the individ-
ual needs of the customer can be taken into account in order to estab-
lish the best system for them. 

The success in the PET market in China is impressive
“In the last year alone (2013), we have supplied more than 25 PET-
LINE systems to different large preform manufacturers. This is proof 
and recognition of our technological solution. It confirms Netstal's 
position as a strong partner for PET applications in the Chinese mar-
ket and ensures further growth for the future. It is also evidence that 
Chinese companies are increasingly turning to high-performance 
machines,” emphasizes Markus Dal Pian, Vice President of Sales 
at Netstal. In Thailand and Indonesia, business development is also 
showing an upward trend.

“In the Chinese market, it is essential for us to have a local pres-
ence. By having trained personnel and test machines with the latest 
technology on-site, we can demonstrate the advantages of  Netstal 
high-performance injection molding machines to our customers 
and potential clients in a fast and uncomplicated manner,” explains 
Philipp Ammann, Area Sales Manager for the MED Business Unit. The 
focus of the Netstal presentation in the new demonstration center is 
on applications in the medical technology and beverage industry. The 
local application technology center will also act as a showroom and 
training center for customers to trial our machines. If necessary, in 
order to serve customer needs even more quickly, the vast replace-
ment part storage area for the whole of China and the surrounding 
area can also be integrated into the new space.

A fully electric ELION machine with a clamping force of 2,200 kN, which 
took up sample production of blood collection tubes in April 2014 at 
the new factory in Haiyan, demonstrates the possibilities opened up 
by Netstal machines in medical technology. This variant of the ELION 
boasts all the typical features of a Netstal machine and also com-
prises a range of innovative specific solutions, which fulfill everything 
required of an injection molding machine. 

custom-made for cleanroom applications 
The consistent cleanroom suitability, high process capability and 
optimum injection dynamics make this injection molding machine the 
custom-made centerpiece of production plants manufacturing plas-
tic parts for medical technology, such as syringe bodies and petri 
dishes. Blood tubes made from polyethylene terephthalate (PET) are 
manufactured on the fully electric ELION 2200 with a cycle time of 
6.5  seconds. The 48-cavity mold comes from the Taiwanese company 
Pass Card, the automation from Hekuma (Germany) and the material 
handling is carried out by Motan-Colortronic (China).

Netstal already installed a complete PET-LINE system including cool-
ing and drying machines in China back in 2013, as a demonstration 
machine for the beverage industry. As soon as the factory in  Haiyan is 
opened, this system will also produce PCO28 preforms with a clamp-
ing force of 3,500 kN. The mold with 96 cavities will be provided by the 
Swiss company Otto Hofstetter AG and the cooling machine by Shini 
Plastics Technologies Inc., which is a local manufacturer. 

sEEing, tEsting AnD 
tRAining in HAiyAn
In future, Netstal will be able to provide customers and interested parties with even 
more local services. In order to demonstrate challenging applications first-hand, a 
demonstration and training center with test facilities has been built at the production 
plant in haiyan under the guidance of professional partners.

chINese cusTomers caN exPerIeNce NeTsTal machINes fIrsT haNd

TexT: chrIsTINe Grob, JoachIm weber PhoTos: NeTsTal

on sHow
a complete PeT-lINe system with a clamping 
force of 3,500 kN in the haiyan showroom
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kraussmaffei Group

onwARDs AnD uPwARDs FoR womEn
The kraussmaffei Group backs women in the metal-processing professions of 
manufacturing and production. 

womEn AnD tEcHnology –  
A succEssFul Duo

In the kraussmaffei Group, women are no longer a rarity in the metal processing professions of manu-
facturing and production. This is due, in part, to the targeted promotion of young talent in the training 
domain. and the future prospects in the company are good.

PromoTIoN of youNG TaleNT IN The TraINING domaIN

TexT: saNdra schNeIder PhoTos: sahlberG Gmbh uNd co. kG

For years now, the KraussMaffei Group has been laying the foun-
dation for the promotion of young talent from among its own ranks, 
with a training quota of around 5 to 10 percent a year, in relation 
to total employee numbers. Here, the number of female trainees in 
technical roles is increasing continuously – a successful result of 
targeted HR measures. “We address girls and young women direct-
ly. Most girls start after an employee recommendation, after a work 
experience placement or after visits on Girl’s Day, the open day for 
training, or through school visits to our company,” explains Josef 
Lankes, Team Leader for Training and Instructor for Dual Study 
Courses.

In-depth technical training
Female trainees, like their male counterparts, rave about the 
high quality of technical training and team work in the company. 
Sonja von Bestenbostel (22) from Hanover not only praises the in-
depth technical training, but also the team spirit at KraussMaffei 
 Berstorff: “The guys are always very attentive and helpful if a com-
ponent is too heavy for me or if I can’t get a screw loose. It makes 
me feel well accepted in the group.” Melanie Habermacher (18), who 
is training to be a designer at Netstal in Näfels, adds: “I’ve always 
loved drawing and creative design. At the interface to production 
I  can see the result of my work directly. That’s a lot of fun.” And 
Linda Gebauer (20), who is currently completing her last year of her 
training at  KraussMaffei in Munich, raves about the daily work at the 
machines: “Even as a kid I loved tinkering about in the cellar with 
my father. I decided to do an apprenticeship as a cutting mechanic 
at KraussMaffei because I have access to a wide range of machines 
here. Guaranteeing the high quality of our machines for our custom-
ers is hard work, but it’s a lot of fun.” 

The KraussMaffei Group will continue to follow this path, offering 
women attractive training options. In addition to dual apprentice-
ships, dual courses of study in collaboration with various colleg-
es and universities of applied sciences in Germany are also pos-
sible. The prospects for being taken on after the apprenticeship are 
also good for women, given corresponding performance. An exam-
ple of success is Antonia Müller (23). The mechatronics engineer, 
who also completed a professional apprenticeship as an electronics 
technician in automation technology, will remain at the company in 
the field of extrusion even after completing her Bachelor’s degree. 
“Perhaps I’ll do my Master’s too, or continue my training within the 
company. In the KraussMaffei Group, all doors are open for me.”
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všEtko nAJlEPšiE k nARoDEninám 
PoBočkA kRAussmAFFEi sučAny!
The kraussmaffei Group has reason to celebrate: The sučany site in slovakia, which has recently 
developed into an important pillar of the overall company, is celebrating its tenth anniversary. 

lAying tHE FounDAtion stonE 
on November 25, 2008, the success story of the sučany site began on a green pas-
ture. In the photo you can see the representatives of kraussmaffei Technologies 
spol. s.r.o. slovakia and kraussmaffei Technologies Gmbh, munich.

TexT: aNJa köNIGshauseN  PhoTos: kraussmaffeI GrouP

sITe IN slovakIa celebraTes aNNIversary

HigH quAlity at the site in sučany, a strong focus is placed on adhering to quality requirements.

The KraussMaffei Group’s site in Sučany in Slovakia has long since pro-
gressed beyond the nursery stage – it celebrated its 10th birthday in 
December 2013. What began in 2003 with laying the foundation stone 
on the green pasture surrounded by picturesque mountain scenery, is 
today a state-of-the art production site with an administrative build-
ing and two production floors in the middle of an industrial area. Due 
to rapid expansion of the production capacities to a production area 
of 13,000 m2, the KraussMaffei Group is now able to meet increasing 
 demand for its products even more effectively. 

Guaranteeing high quality standards throughout the Group
Parallel to the establishment and expansion of the site, a strong focus 
was placed on complying with and implementing the Group-wide high 
quality requirements. Just one year after the starting shot was fired, 
two external auditors from Lloyd’s Register Assurance certified the 
successful implementation of a quality management system in accor-
dance with DIN EN ISO 9001:2008 at the site in Slovakia. “This certifi-
cation is nationally and internationally the most important standard in 
quality management and forms the basis for continuous compliance 
with high standards,” explains Wilhelm Hüüs, who supported the en-
tire process as Head of Quality Management.

The customers of the KraussMaffei Group also benefit from this. Pre-
mium-quality processing is the basis for a top-quality product. “We 
want to guarantee customer satisfaction through guaranteed and in-
creasing quality. Our philosophy at the Sučany site is also based on 

this. Each of our 250 or more employees knows how important their 
part is in this,” stresses Managing Director Vladimir Boda. In future 
too, improvements will also be made in production processes and 
quality management. In particular, competencies will be strength-
ened in the areas of development and design of electric injection 
molding machines. 
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effIcIeNT ProducTIoN due To INTeGraTed assembly

DivERsity At vARious lEvEls
Injecting and assembling multi-part screw-cap closures in one single pass is possible with  
the spinform technology from kraussmaffei – and thanks to the flexible cube concept of  
the  mold maker Zahoransky. 

On the CXW 200-380/160 SpinForm, 
three-part polypropylene (PP) and poly-

ethylene (LLDPE) push-pull screw-cap closures for drinks  bottles are 
manufactured in a cycle time of 6.4 seconds. The machine produces 
these closures fully assembled thanks to the TIM (Total Integrated 
Manufacturing) technology from the mold manufacturer  Zahoransky, 
a company based in Todtnau-Geschwend near Freiburg im Breisgau. 
This offers the processor increased production efficiency because, due 
to the integrated assembly process, there are fewer interfaces and 
thus fewer fault sources with a constant cycle time.

The patented TIM stack mold (Total Integrated Manufacturing) facil-
itates different assembly processes independently of the mold 

sequence. This is the key to producing multi-part plastic compo-
nents on just one machine – quickly and ready to use immediately. In 
addition to assembly processes, it is also possible to screw in parts 
or check for tightness as integrated, cost-effective functions. 

In contrast with the double-cube technology, mold complexity  is 
reduced while flexibility is increased as a result of the external 
assembly units. This means that three-part screw-cap closures can 
also be easily produced. If the application changes, the machine can 
be quickly retrofitted thanks to the cantilevered spin unit and the 
easy-to-replace cavity plates. This makes it easier to adapt the design 
if component designs or the products to be manufactured change.

In the Chinese city of Bengbu, Kappes 
Environment Technology (KET), with 
its joint ventures Kaiteya Co. Ltd. and 

Anhui Kappes New Materials Technology Co. Ltd., will commence 
production of environmentally friendly window profiles at the start 
of 2014. Under the protected brand ECOLIFE®, they hope to conquer 
the Chinese window market. In 2012, ECOLIFE® was officially certified 
and approved by the Chinese ministry for construction. And already in 
2013, KET was awarded with the WPC innovation prize. 

innovAtion PRizE FoR  
cHinEsE winDows PRoDucED 
on gERmAn mAcHinEs
wood/plastic composites are a way of replacing expensive plastics in part with renewable raw 
materials. The chinese company keT won the wPc innovation prize for a new use of this material 
combination: window profiles.

successful ProfIle exTrusIoN IN chINa

KraussMaffei Berstorff made a crucial contribution to this success – 
both in the development of “Ecolife” and in the production of a com-
pounder. The special feature is that the window profile is made of a 
wood/plastic composite (WPC) with a special surface coating, and 
meets even the strict Chinese requirements, including the relatively 
high wind loads in high-rise construction. The material is compounded 
at Kaiteya Co. Ltd. It consists of 50 percent wood flour, which is mixed 
with a recycled product made of high-density polyethylene (HDPE), 
obtained among other things from household waste, plus various addi-
tives. This compound is created on a complete, modular compounder 
with the ZE 130 R twin-screw extruder and a screw diameter of 150 mm.

PREmium-quAlity EnD PRoDuct
The ecolIfe® window profile with a core of wood flour and 

recycled Po and a premium-quality outer layer of hdPe 
with an aluminum protective coating
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Dear customers, dear readers,  

You have rewarded our efforts to meet your needs by implementing the technology 
of the future – according to our motto “Trendgineering.” At the drinktec and K 2013 
trade shows, the two most important plastics trade fairs for us in 2013, our five 
new product innovations received your undivided approval. A demonstration of this 
 support and a huge compliment was the fact that all three of the new machines 
on show at drinktec were sold directly at the trade fair stand and taken away by 
renowned international customers. 

With the PET-LINE 2400 and 4000, the ELION 4200, the all-electric ELION 2200, 
and the integrated energy-saving Eco Powerunit drive unit now also available for 
the whole EVOS series, we have begun an unprecedented product and innovation 
offensive. All five new developments provide you with the benefits that have set 
Netstal apart for years: Premium performance with the highest precision levels, 
unparalleled speeds, and production- and energy-efficiency combined with mate-
rial and other cost savings. And let's not forget: Our service. We are also providing 
an innovative solution with our new modular Service & Solutions package.

What unites you, our customers, is your high demands. Each of you requires cus-
tom solutions, specialist solutions and highly innovative manufacturing technolo-
gies. You can achieve this with the new all-electric ELION 2200. It provides our cus-
tomers in the medical technology industry with consistent cleanroom suitability 
and process capability alongside extremely high injection dynamics. At the K 2013 
trade fair, it produced a 1.54 gram polypropylene syringe cylinder in a 48-cavity 
mold and with a cycle time of 9.6 seconds; 18,000 precision parts per hour – that is 
a performance level to set standards.

With such products in the injection segment of injection molding machinery, we 
are projecting excellent growth opportunities worldwide – in the Middle East, 
 Central and South America, and Asia, particularly China. Therefore, we are also 
intensifying our activities at the Chinese production plant in Haiyan, by – among 
other things – commissioning a new Netstal Demonstration Center along with 
customer support. All of this is taking place according to our global standards, which 
each of you benefit from, whether in Europe or elsewhere in the world – but you know 
this already!

Dr. Hans Ulrich Golz
CEO of Netstal-Maschinen AG
President of the Injection Molding Machinery Segment
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Visit us online at:

www.netstal.com

CLiCK To disCover The worLd of The 
Kraussmaffei group

inTernaTional landing Pages

→  CLiCK To enTer! 
usa  www.kraussmaffeigroup.us (english) 
uK  www.kraussmaffeigroup.co.uk (english) 
Thailand  www.kraussmaffeigroup.in.th (Thai, english) 
slovakia  www.kraussmaffeigroup.sk (slovakian, english) 
russia  www.kraussmaffeigroup.ru (russian, english) 
netherlands  www.kraussmaffei.nl (dutch, english) 
mexico  www.kraussmaffeigroup.mx (spanish) 
Korea  www.kraussmaffei.kr (Korean, english) 
Japan  www.kraussmaffei.jp (Japanese, english) 
italy  www.kraussmaffeigroup.it (italian, english) 
india  www.kraussmaffeigroup.in (english) 
france  www.kraussmaffeigroup.fr (french, english) 
spain  www.netstal.es (spanish, Portuguese) 
columbia  www.kraussmaffeigroup.co (spanish) 
china  www.kraussmaffeigroup.cn (chinese, english) 
switzerland  www.kraussmaffei.ch (german, italian, french) 
Brazil  www.kraussmaffeigroup.com.br (spanish, Portuguese)

TexT: anJa Königshausen  PhoTos: Kraussmaffei grouP

Trade shoW calendar (aPril 2014 To ocToBer 2014)

Chinaplas, Shanghai, China 23.04.2014 – 26.04.2014 KraussMaffei Group
Open house, Haiyan, China 23.04.2014 – 26.04.2014 KraussMaffei Group
Usetec, Cologne 05.05.2014 – 07.05.2014 Netstal
Interpack, Düsseldorf, Germany 08.05.2014 – 14.05.2014 KraussMaffei, Netstal
Technics, Belgrade, Serbia 12.05.2014 – 16.05.2014 KraussMaffei, Netstal
Open house, Florence, KY, USA 14.05.2014 – 15.05.2014 KraussMaffei Group
Plastpol, Kielce, Poland 27.05.2014 – 30.05.2014 KraussMaffei, Netstal
FIP, Lyon, France 17.06.2014 – 20.06.2014 KraussMaffei Group
Interplast, Joinville, Brazil 18.08.2014 – 22.08.2014 KraussMaffei
PU China, Shanghai, China 03.09.2014 – 05.09.2014 KraussMaffei
Equiplast, Barcelona, Spain 30.09.2014 – 03.10.2014 KraussMaffei
Composites Europe, Düsseldorf, Germany 07.10.2014 – 09.10.2014 KraussMaffei 
Fakuma, Friedrichshafen, Germany 14.10.2014 – 18.10.2014 KraussMaffei Group

From Munich to Bogotá and on to Aichi in 
Japan in just one second – communication 
with customers around the globe sets huge 
challenges for international companies. In re-
cent months, the KraussMaffei Group has put 
a lot of commitment and attention to detail 
into the development of 17 landing pages tai-
lored to different countries, nationalities, and 
markets, which offer up-to-date information 
on the company and the site – of course in the 
respective national language.

Twenty-four hours a day and 365 days a year, 
our users can access news about the Krauss-
Maffei Group via user-friendly navigation. From 
the extensive product portfolio of individual 
brands through to wide service offering, the 
 optimally linked brand pages offer significant 

added value for customers who wish to quickly 
find accurate information about the services of 
the  KraussMaffei Group at the click of a button.

“It is exactly these values that the  KraussMaffei 
Group represents that we wanted to trans-
pose onto the Internet. Feedback from inter-
national users shows that we are on the right 
track,” says Andrea Dietl, Manager of Electron-
ic Media. The clicks speak for themselves!
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ahead

Premium machines
neTsTaL maChines pay dividends
afTer-sales service
mainTenanCe based on The 
moduLar design

Engineering Excellence

optimized parts weights
short cycle times
At Netstal our aim is to help you produce the perfect thin-wall packaging. You achieve maxi-
mum output and quality in the shortest cycle times. And that’s no coincidence: our team of 
experts are  specialized exclusively in plastic packaging – and in machines made to perform.

www.netstal.com


